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BENEDICT C BERBATCH JOMNY LEE MILLER
i s Varying dates internationally

a3 Victor Frankanstein

s

by Jean Racine
iri & warsian
by Tiad Hughes

find your nearest venue

=

BENEDICT CUMBERBATCH . . ; JOMNNY LEE MILLER
85 Victor Frankenstein Varying dates internationally aa The Creature
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Digital | Download | Help | Lagin / Register
Theatre

‘ Theatres | Productions | i | Gulf Stage ‘ Routledge
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Hand in Hand:

Behind the scenes of The Comedy of Errors

Eﬂhxsim documentary about this production including interviews with
the cast and creative team.
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Digital
Theatre

Click here for the arabic version Lpall Ll L Liual
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The Obligatory Long Tail Slide

Emcugh said,
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m WINHLIST SIGH I | REGISTER Flike 3K Q, Search here.,

].ABE].; NEW WOMEN MEN HOME BOOKS ART

GIFTS

Gifts, homeware & accessories,
hand-curated from 400 partners
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MM GALLERY

THE PRODIGY'S MAXTM _

WOLF & BADGER

FREE DELIVERY & i0% OFF
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girl walk // all day

a music video of epic proportions
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KICK

Girl Walk // All Day
Project by

PROJECT HOME ATES 6

977

BACKERS

$24,817

PLEDGED OF $4,800 GOAL

0

SECONDS TO GO

FUNDING SUCCESSFUL

This project successfully raised its
funding goal on March 14.
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Four barriers to successful partnerships

The not invented here barrier (people are unwilling to reach out to others)
The hoarding barrier (people are unwilling to provide help)

The search barrier (people are not able to find what they are looking for)

The transfer barrier (people are not able to work with people they do not know
well)

“They may say that they want to
work collaboratively - but ultimately

self interest and vested interest
prevail.”

B UNIVERSITY OF
Hansen, M.T. (2009) ‘Collaboration’, Harvard Business School Press ' CAM HR I DG F
Judge Business School



Blue Sky Day — Public Art event in Trafalgar
Square - sponsored by Expedia
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Auguste Rodin

The Kiss

Exhilaration:
Menace:

DAVID BOMBERG

Study for "Sappers at
Work: A Canadian...

FRANCIS PICABIA
Portrait of a Doctor
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“Good collaboration amplifies strength but poor
collaboration is worse than no collaboration at all.”

Morten Hansen, Collaboration

Good collaboration requires competencies, qualities
and attributes (CQAs) that are not commonly
observed in many executive leaders

Knowing how to evaluate opportunities for
collaboration, spot the barriers to collaboration and
tailor

collaboration solutions are prerequisites for building
the capacity for resilience.



B Cultural Institutions Value Chain (NESTA)

Funding

' Visibility, revenues
bodies/sponsors

Funding /
Public value, utility \ /
Content

Production

Distribution

Content and services T Revenues, attention

Consumption
Audiences




